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MARKETING

Marketing is the process by 
which a firm profitably 

translates customer needs
into revenue.



Outbound marketing is 
any type of active 
marketing strategy that 
reaches out to prospects.

Inbound marketing is any 
passive strategy that 
attracts prospects to you.

OUTBOUND

INBOUND

Inbound is “being somewhere with the 
answer when someone is looking for it,” 
while outbound is proactively 
approaching people who need answers.



Diagram	Thanks	To	
www.Wordstream.com

2 Way
Relationship

1 Way
Relationship



Only Half The Battle
FINDING LEADS IS…





Secure
The Relationship



ASSUMPTION

You are spending money on 
inbound or outbound 
marketing to get customers 
to your website.



GOAL

Increase ROI



ACTIONS

ENGAGE
a : to hold the attention of b 

: to induce to participate

CUSTOMIZE
To make or alter to individual 

or personal specifications



STEP 1

Present Expected Information



CTA with Graphic

Lead Form Above Fold

Simplified 
Content with 

Bullets

Phone #No Navigation

LANDING PAGE 101



3rd Party Validation

Real Testimonials



COPY 101
Know Your Audience

Active Voice

Leave Them 
Wanting More

Bullets

Short, Simple 
Sentences



COPY 102
The Golden Pyramid



@
STEP 2

Capture Emails



Incentive
Pop-Up In General

• Allows for Remarketing
• Preference Tracking for Dynamic Content

Entrance Pop-up
• Consider Time Delay
• Immediate Email Collection Tracks More Data

Exit Pop-up
• Target Content Based on Activity



Forms
Live Chat, Whitepapers & Forms



STEP 3

Customize Content



Content Personalization

A strategy that relies on visitor data to deliver relevant 
content based on audience interests and motivations.

Interests
Asked for, learned or sourced from 
social profiles

Location
Deliver specific content or messages 
based on geographic region

Behavior
Track behavior on your website to 
serve up same or similar content

Referral
Deliver specific content based on the 
source referral



3a.
ON-SITE

Customization



BrightInfo.com
Real Time Personalized Content



BrightInfo.com
Real Time Personalized Content

Recommended Requirements
• Over 5,000 Visitors Per Month
• 30 Pieces of Content

Overlay Widgets
Unobtrusive and strategic, appear during 
the natural browsing flow to solicit pointed 
engagement from visitors; scroll, entrance, 
exit and more.

In-Page Widgets
Seamlessly integrated into your website’s 
interface, visible to visitors at all time.



Nosto.com
Personalized Shopping Experience

39x 18% Pay for Performance
3% of sales initiated by Nosto

via direct click-through

Or Flat Fee Based on Revenue
If 15% of sales are through Nosto this is a 

better option



Nosto.com
Product Recommendations



Nosto.com
Recommended Products

Product Recommendation Types
• Browsing History
• Landing Page Recommendations
• Personalized Recommendations
• Best Sellers
• Browsing History Related

Where to Use Widgets
• Throughout Website
• Search Page
• Invoice & Shipping Emails
• Mailchimp Templates
• Abandon Cart Emails

Include	Products	By Exclude	Products	By



Nosto.com
Personalized Emails

Abandon Cart
Triggered when a customer abandon’s their cart. Set the 
delay time. Often a series of 3 emails with increasing time 
sensitive incentives have the most success. 1 hour, 1 day & 3 
days.

We Miss You
Triggered to reengage an inactive customer/visitor. 
Showing them personalized recommendations with an 
incentive to purchase or visit again.

Order Follow Up
Triggered when a customer purchases something. This is an 
upselling opportunity to show customers also bought or you 
also viewed products. Consider offering an incentive, 
possible time sensitive.



Nosto.com
Facebook Ads, Pop-Ups & Coupons 

Facebook Ads – Product 
Recommendations 
• Demographics
• Look-A-Like Audiences
• Retarget Site Visitors
• Retarget Abandon Cart 

Visitors
• Retarget People Who 

Purchased

Pop-Ups to…
• Welcome New 

Customers
• Boost Season Sales
• Maximize Sales from Ad 

Campaign
• Convert Abandoning 

Visitors 
• Create Email to Save Cart

Coupons 
• Coupon Pools
• Specific Coupons
• Use in Emails
• Use in Pop-Ups



3b.
OFF-SITE

Customization



Automation Software
Custom Workflows

Enterprise

Mid-Market

Small Business

Traffic Source
Select your traffic source: website, social 
media, adwords, etc

Create A Goal
Visit a web page, fill out a form, download a 
whitepaper, sign up for a newsletter, etc

Build a Workflow
Create a customized series of actions to 
personalize your visitors experience



Uses for Automation 
Ideas…

• Email Campaigns (Marketing)
• Customized Ads via Lists & Segments
• Mobile In-App and Push Notifications
• Sales Funnels
• Customized Chat or Phone Conversations



Emails
Automation Ideas…

ACTION
• Customer Visits X Page
• Customer Downloads X Whitepaper or Reads X Blog Post
• Customer Fills Out Form Expressing Interest in X

AUTOMATION
• Email Series Focusing on Content About X

• How To’s, Articles, Whitepapers
• Promotional Offer on X
• Secondary Mentions About Y & Z



Emails
Best Practices

• Strategize your campaign objectives
• Maintain your brand
• Align email content with content on landing page
• The old adage… 7 touch points to remember your brand

• = Regular & consistent emails
• Send out a variety of email types
• A/B Test send day, duration between emails, content, subject
• Keep emails dynamic by using your workflows

• If customer does X, then send Y
• If customer does not do X, then send Z

• Personalize emails with names and personal facts
• Company name
• Birthday
• Working relationship anniversary
• Holiday



Remarketing
Google & YouTube

WHAT
Create remarketing audiences segmented by location, interests, 
behavior and/or referral in Google Adwords to customize ad 
delivery for the Google network and YouTube.

HOW
• Install Adwords Tag on your website or in Google Tag manager
• Create remarketing audience in Adwords control panel

• Shared Library > Audiences > + Remarketing List
• Create target in Adwords ad campaign

• Click on ad campaign
• Click Audiences tab
• Click + Targeting
• Select Interests & remarketing




