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DISCOVER CONSIDER DECIDE

Drive Traffic Retarget

MARKET
The Customer’s Journey



Pay-Per-Click

Social Media

E-Newsletters

Print

Lead Generation

Conferences

Sponsorships

Networking

& More

DRIVE TRAFFIC



Retargeted ads are 

served throughout 

the internet to your 

previous website 

visitors. 

REMARKET
Maximize Investment [ROI]



Install Tracking Pixel
aka “Cookie”
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Deliver Content Specific Ads
Throughout the Internet To
Direct Them Back To Your Site

Your Visitor
Decides To
Engage

You Targeted
Your Customer
Increasing Your
Conversion Rate



Websites Visited



Retargeted Ads



FUN FACTS
Reasons to Retarget

Websites See a 726% Lift in Visitation
After 4 Weeks of Retargeting

Retargeting Can Boost Ad Response Up to 400%

Retargeted Ads Led to a 1046% Increase
in Branded Search

Retargeted People are 4x More Likely
to Convert Than New Customers 



Free Brand Awareness

Build Brand Recall

Re-engage Visitors 

Show Visitors Wants or Needs

Easily Locate & Engage Leads

Easily Measure ROI

BENEFITS
Reasons to Retarget



25% Like The Reminder

30% Have a Positive Reaction

11% Have a Negative Reaction

59% Have a Neutral Reaction

3 of 5 U.S. Online Buyers Said They Notice Ads 
For Products They Looked Up On Other Sites

HOW PEOPLE FEEL
About Retargeted Ads



ONLINE SHOPPING
Conversion Statistics 

72% of Online Shoppers Abandon Their Carts

Only 8% of Abandon Cart Shoppers Come Back

Only 2% of Web Visitors Convert Their First Visit

Retargeting Can Increase Conversion Rates 147%



GOOGLE PPC
Pay-Per-Click (Not View)

Search

Display

Shopping

YouTube

Gmail

Mobile

FREE
Branding



GOOGLE SEARCH
Remarketing



GOOGLE DISPLAY
Remarketing



Free Brand Awareness

Build Brand Recall

Re-engage Visitors 

Show Visitors Wants or Needs

Easily Locate & Engage Leads

Easily Measure ROI

GOOGLE YOUTUBE
Remarketing Text & Video Ads

Use a Video Ad or Text/Banner Ads



25% Like The Reminder

30% Have a Positive Reaction

11% Have a Negative Reaction

59% Have a Neutral Reaction

3 of 5 U.S. Online Buyers Said They Notice Ads 
For Products They Looked Up On Other Sites

GOOGLE SHOPPING
Remarketing



GOOGLE GMAIL
Remarketing



GOOGLE MOBILE
Remarketing



FACEBOOK
Remarketing Ads

Dynamic Product Ad



TWITTER
Remarekting Ads



TRACKING PIXEL
Google https://support.google.com/adwords/answer/2476688



TRACKING PIXEL
Google New Tag

Existing Tag

Audience Source

Edit Source

Set Up Tag



https://www.facebook.com/business/help/952192354843755

TRACKING PIXEL
Facebook



TRACKING PIXEL
Twitter

https://business.twitter.com/en/advertising/campaign-types/increase-website-traffic/how-to-setup-conversion-tracking.html

Tools > Conversion Tracking



MEASURE ROI
With Proper Analytic Tracking

Use Google Tag Manager to Manage All Tags/Pixels

Install:

Google Analytics

Conversion Tracking Pixel (Google PPC)

Set up:

Goals in Analytics

UTM Tracking URLs

https://support.google.com/adwords/answer/1722054?hl=en

https://ga-dev-tools.appspot.com/campaign-url-builder/

https://support.google.com/analytics/answer/ =en



QUESTIONS | ADVICE
Implementation Demo?


